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A few useful websites mentioned in the talk 
as we moved from politics to media … 
• https://www.270towin.com/ -- tracks electoral college votes and 

predicts winner 
• Curious what a US ballot looks like in different states/areas, you can 

see local ballots on this website: https://www.vote411.org/ballot
• A fun take on a Democratic candidate running in a Republican strong 

hold, running on the premise she can’t win … 
https://www.katebarrcantwin.com/



American Journalism
•Freedom of speech protected by Constitution, 
although states have different laws protecting 
journalists
• ‘Watchdog’ model, also called the Fourth Estate
•Unique in terms of ownership/economic model 
•Part of news system and audience now prefer 
partisan media to impartial media
•Paid political advertising 
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But it depends on your political orientation
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Not one but two media systems in 
the US
• Analyzing millions of news stories together with Twitter and 

Facebook shares, broadcast television and YouTube, the 
book provides a comprehensive overview of the architecture 
of contemporary American political communications. 
Through data analysis and detailed qualitative case studies 
of coverage of immigration, Clinton scandals, and the Trump 
Russia investigation, the book finds that the right-wing 
media ecosystem operates fundamentally differently than 
the rest of the media environment.

The authors argue that longstanding institutional, political, 
and cultural patterns in American politics have interacted 
with technological change since the 1970s to create a 
propaganda feedback loop in American conservative media. 
This dynamic has marginalized center-right media and 
politicians, radicalized the right wing ecosystem, and 
rendered it susceptible to propaganda efforts, foreign and 
domestic. 
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Download Network Propaganda 
for free
http://fdslive.oup.com/www.oup.com/academic/pdf/openaccess/9780190923624.
pdf
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How do we move forward? 

• Acknowledge that many media outlets, particularly the influential Fox 
network, do not ascribe to traditional media ethics. Wishing will not 
make it so. 
• Stop waiting for the audience that embraces conspiracy theories to 

‘wake up’ through media literacy
• Cutting off disinformation as close to the source as possible is the most 

effective strategy
• There needs to be an aggressive strategy to monetize content for news. 
• There can be creative solutions through policy or tax to redirect 

advertising money back into traditional media outlets that provide vital 
news


